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Introduction 

From 2023 onwards, the wording of the level-based descriptors for the 8, 10 and 12 

mark questions will change to provide transparency in examiners’ marking approach 

and greater clarity for teachers and students.   

These exemplars have been produced, following teacher feedback, to ensure the 

approach to marking is accessible to both teachers and students in preparation for 

final course assessment.  

The senior team for GCE Business is made up of practising teachers, so we 

understand how important it can be to share our knowledge, understanding and the 

practice of marking, especially with respect to answers relating to Levels of Response 

questions.  

Contained in this booklet is a selection of student responses taken from the summer 

of 2022 series, complete with the level and appropriate marks awarded. After each 

response is a commentary which should help to explain the level and raw mark 

awarded.   

These selected responses aim to illustrate to teachers and learners the difference 

between Level 3 and level 4 responses, to clarify examiners’ approach to marking and 

to help students access the higher mark bands. 
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10 Mark Questions 

Level  Mark  Descriptor  

  0  • A completely inaccurate response.  

Level 1  1-2  • Isolated elements of knowledge and understanding – recall 

based. 

• Weak or no relevant application to business examples. 

• Generic assertions may be presented. 

Level 2  3-4  • Elements of knowledge and understanding. 

• Which are applied to the business example. 

• Chains of reasoning are presented, but may be assertions or 

incomplete. 

• A generic or superficial assessment is presented. 

Level 3  5-6  

  

• Accurate and thorough knowledge and understanding. 

• Analytical perspectives are presented, with developed chains of 

reasoning, showing cause(s) and/or effect(s).  

• An attempt at an assessment is presented using quantitative 

and/or qualitative information  

• Supported throughout by use of the business behaviour/context, 

though unlikely to show the significance of competing arguments. 

Level 4  7-10  

  

• Accurate and thorough knowledge and understanding. 

• A coherent and logical chain of reasoning, showing cause(s) 

and/or effect(s). 

• Assessment is balanced and well contextualised, using 

quantitative and/or qualitative information 

• Supported throughout by relevant and effective use of the 

business behaviour/context, and shows an awareness of competing 

arguments/factors leading to a supported judgement. 
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Paper 1 2022 Question 1(c) 

Response 1 

 

Level 3: 6/10 

This candidate’s response is one sided, therefore it does not score above Level 3 – 6 marks. 

The explanation of why creativity was important to Hans Wilsdorf is effective, with the student 

making use of terms like ‘think out the box’ and ‘gaps in markets’ and ‘vision’ which support 

the suggestion.  

The student also makes effective use of the contextual evidence by referring to 1905 and 

Rolex being a well-known brand of watches.  

However, the student does not explore other characteristics such as hard work, risk-taking 

and initiative. There was sufficient evidence in Extract C to support these, such as in 

paragraph one – ‘despite the lack of support from his peers, he decided to take a risk’. 
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Response 2 
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Level 4: 7/10 

This response demonstrates an attempt at evaluation since the student in the final section of 

the answer does explain that Wildorf’s creativity does not help to make his ideas happen. 

However, the student does not refer to other entrepreneurial characteristics, such as hard 

work, resilience and initiative. Therefore, this response was awarded the bottom of level 4 – 7 

marks. 
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Response 3 
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Level 4: 9/10 

An effective opening paragraph which clearly defines entrepreneur. This student examines 

creativity, again by making effective use of the evidence (Rolex quality wrist watches, unique 

designs) and then provides balance to the answer. The student argues risk-taking could be 

more important, especially given the ‘lack of support from his peers’ to launch a ‘modern 

watch’ for men. 

The overall judgement could, however, have been better. Although the student argued that 

the Rolex watch ‘started to grow in just a few years’ it would have been more effective if they 

had tied this in with Wildorf’s business objectives. 
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12 Mark Questions 

Level  Mark  Descriptor  

  0  A completely inaccurate response.  

Level 1  1-2  • Isolated elements of knowledge and understanding – recall 

based. 

• Weak or no relevant application to business examples. 

• Generic assertions may be presented. 

Level 2  3-4  • Elements of knowledge and understanding. 

• Which are applied to the business example. 

• Chains of reasoning are presented, but may be assertions or 

incomplete.  

• A generic or superficial assessment is presented. 

Level 3  5-8  • Accurate and thorough knowledge and understanding. 

• Analytical perspectives are presented, with developed chains of 

reasoning, showing cause(s) and/or effect(s). 

• An attempt at an assessment is presented using quantitative 

and/or qualitative information. 

• Supported throughout by use of the business behaviour/context, 

though unlikely to show the significance of competing arguments. 

Level 4 9-12 • Accurate and thorough knowledge and understanding.  

• A coherent and logical chain of reasoning, showing cause(s) 

and/or effect(s).  

• Assessment is balanced, wide ranging and well contextualised, 

using quantitative and/or qualitative information. 

• Supported throughout by relevant and effective use of the 

business behaviour/context, and shows an awareness of 

competing arguments/factors leading to a supported judgement. 
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Paper 1 2022 Question 1(d) 

Response 1 
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Level 3: 6/12  

Useful introduction to explain what is meant by distribution. The student explains why place is 

an important aspect of the marketing mix to Rolex, by closely referring to existing distribution 

channels and appropriate retailers (Harrods). 

However, the analysis is a little flawed given the claims made by the student. They imply that 

Harrods sells exclusively Rolex watches and go on to assert that other retailers may be 

tempted to sell other luxury brand watches such as Patek. 

Therefore, a mark in Level 3 (6), is awarded given some valid analysis but a lack of balance. 

The student could have gained evaluation marks by examining the case for either promotions, 

price or product as more significant aspects of the marketing mix for Rolex. 
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Response 2 
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Level 4: 9/12 

It is clear from the opening paragraph that this student understood the purpose of the 

question, having defined the marketing mix. 

They then went on to examine the significance of distribution (place) in the context of Rolex 

production (Geneva, Switzerland, £10,000 price tag, craftsmen and engineers) but also noting 

that ecommerce might explain global sales. 

The Rolex watch itself is explained as a quality product with a premium price, which might be 

seen as more exclusive.  

However, to ensure that high quality watches are manufactured the student argues the case 

again for location of production in Geneva. 

 

 

 


